Calvert Community Investments sails past $50,000,000 mark

2002 was a challenging year for investors, yet Calvert Community Investments was a bright spot in many portfolios, providing a modest stable return while making positive impact at the community-level. Calvert Foundation ended the year with $52 million in Community Investment (CI) Note sales, 1,540 investors and a portfolio of 160 community development groups (see related article at http://www.calvertfoundation.org/article.cgi?id=1012;s=home;u=individual;source=). This represented a net increase in CI Note assets of 35% for the year.

Launched in 1996, the Calvert Community Investment program is gaining momentum. “$50 Million was always the goal, to prove the concept and create a significant pool of critical capital for communities”, said Shari Berenbach, Executive Director of Calvert Foundation. “Now Calvert Community Investments is setting its sights on the next $50 Million – and it will come a lot faster than the first.” It is projected that Community Investment Note sales will surpass $100 Million in assets in less than three years.

There have been many elements driving what Ms. Berenbach calls a ‘Perfect Storm’ for community investment. These include the ‘1% for Community Investment’ campaign from the Social Investment Forum, Calvert Foundation’s track record of safety and customer satisfaction, volatile equity markets, a low interest rate environment, current distrust of Corporate America and an increased desire to make a difference in a troubled world.

While the growth of the program is impressive, the profile of its investors is also notable. With a 93% reinvestment rate, Calvert Foundation has shown that community investment is not a momentary trend, but an enduring effort to alleviate poverty. A full 92% of program investors (by number) are individuals and their families, who commit an average of 2-5% of their total assets.

Moreover, Community Investing goes beyond individuals, with dedicated institutions making up a growing segment of the investor profile. Faith-based organizations, foundations, banks, corporations, Calvert Group mutual funds (www.Calvert.com) and Calvert Foundation’s own donor advised fund (www.CalvertGiving.org) are using the CI Note to support disadvantaged communities.

Also notable is the increased number of financial advisors who bring Community Investment Notes to their clients. Twenty-eight percent of all funds to-date in CI Notes and 50% of new funds come from brokers and financial advisors. Tim Freundlich, who directs broker services for Calvert Foundation, stated “Advisors find that the customizable impact targeting, relative safety and reasonable return make the program a great arrow in their quiver of social investments. This is a unique and exciting product that differentiates the advisor and adds a lot of value to their client relationships.” Currently 20 broker dealer firms have agreements in place to sell Calvert Community Investment Notes. 

About Calvert Foundation

Calvert Foundation, a 501(c)(3) non-profit organization, offers Calvert Community Investment Notes. It is not FDIC insured, nor is it a mutual fund.  Calvert Foundation has received generous support from Ameritas Life Insurance Corp., The Acacia Group, Calvert Group, Ltd. (Calvert Group is a separate, for-profit legal entity) and the Ford and MacArthur Foundations, along with many other individuals and institutions.  Calvert Foundation is a federally certified Community Development Financial Institution by the US Department of Treasury.
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